Haleybrooke expands portfolio
with Ayala Champagnes

Ex-Seagram execulive Pairick Nilson
has made impressive strides since
launching his own distribution agency,
Haleybrooke Intemational, afler the
demise of his fommer company.
Haleybrooke cumently represents
16 spirits brands, from the exotic “hlack
vodka™ Blaved 1o seven fMavors of
Mickey Finn's Spiked Schnapps, which
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it distributes in varcus markets in

travel retail and in the Amencas,

(her brands in the portfolio
include 1&G Greenall Gin and its super
premium O Gin, T)'s Limas creamy
Tequila liguors, Calvet wines smnd
Cognac Louis Royer, Compass Box
Scotch Whiskies and Michter's Single
Rarrel Bourbon, amd French laxury
acceisories brand 5.T. Dupoatl, among
wthers,

Habeybrooke's first hrand, Poland’s
Uit Vodka, which i paukug:d ina
hand blown, coball ee, Polish crystal
decanter, continues o show strong
growth, Nilson todd fnsider that Ultimat
v haes airpodt listings at Dubai, Abg

Dhabi, Bahrain, Hong Kong, Bangkok.
Aruba, Mexico City, Concun, Nicarngua,
Mewark. Houwston, Trinidad, San
Salvador, Cosa Rica, Guatemala,
Panama. Rogota, Caracas and Rermusda,

One of the newest brands 1o join the
p.mml-..: i t'hunw;w f\}:h which was
founded by the son of the Calombian
Ambassador 10 France in 1860,

"-‘Q,::!il haxs oveer DN sicwes af
vineyord in the AY region. The
impeccable quality of their wine allows
Ayala to expont nearly half of its
production to Europe, the Americas, and
Asia Pacihe,” said Milson,

Huleybrooke has alae added
distribunion for Champagne Ayala’s
Moulin de La Lagune, which is the
seconid wine ol !1i||,.-I|'I}I moclaimed
Chateauw La Lagune

Milson will be 1n Cannes, where
Fomar oo hiis heamls wall he ulul'liln'g;
G&) Greenall, located at Booth Riviers
WVillage RE1/Contact: Fip Fitzherbert &
Stephan Ferms: Cognac Louis Ruyer,
located at Suntory booth Marine Village
RifContact: Philippe Fichetio & Jean-
Pierre Dematieo; 5. T, Dupont, located at
Booth Blue Village GT/Contact: Geaffroy
Ebrard; and Calvet, located at booth
Yeltow Village D36/ Contact: Thibau
Delricu, Siéfphane Quicn & Jean-Marc
Coffignal.

Destileria Porfidio
debuts new mini

Inniskillin
Ice Wine
hits #2
mark in
duty free
category

Coarada™s Insaskallan
leewine comtinues 10 ra
up Eesligmus awands
worldwide, including the
Grand Prix d Hoasowr at
Vineapo France, the haghesl recognition
hestowed on any wing,

In the past 5 years, the loewine
has enpoyed a meleoric rise in Duly
Free and today ranks as the # 2
distribeted wine Brand & Line in the
global “Champagne, Sparkling, Wine
and Dessert Wines” category, and
features among the Top 50 Spinit &
Wine Brands in global tavel relail as
reported by Best'n Most 2003,

“With the continuing shift taking
place in the Hguor category (rom spinits
10 wines, Inniskillin lcewing represents
one of the few products offering double
digit growih prospect in Travel Rewil”
says Lars €3 Johanwon, president of IUL.
Imagination Unlimated Intermational, who
represents Inmiskillin in orave] mewail.
Inniskillin®s super premium pricing--in

R 565 per bottle— offers relailers
Wi tuim assocised only

1
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is managed very

limes, diplomatic sh o board
major airlines, sad Johansson, who 13 in
the midst of launching a rew DFS
exclusive line fior the brand

Imniskillin will bz on exhibit in Canncs al
RED VILLAGE. Sand # K-
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represents Inniskillin in ravel retail.
Inniskillin's super premium pricing--it
averages $65 per boitle— offers retailers
the margin and return associated only
with premium spirits brands, he adds,
The distribution of Inniskillin
Ieewine in Travel Retail i1s managed very
carefully and today the product is found
in airport shops, border shops, cruise
lines, diplomatic shops and on board
major airlines, said Johansson, who is in
the midst of launching a new DF5
exclusive line for the brand.
Inniskillin will be on exhibit in Cannes at
RED VILLAGE, Stand # K-1.

www.tequilaporfidio.com



