Why Tequila Iz Becoming
The"Spirit ©f The
Mew Millennium?™

Tegueila i eapidly azsuming cull sta-
nes priearily Beeause it is being adopted
by Gencrwtion X dnnkers between 22-
2. Many of thosz young men and
wonmen who Bave tried Tequila in e
ST e now, a5 They s1aiT moving oot of
the low-reat districl i homes and con.
domnioms, able 1w afford 0 wpgrade
drinking ¢hodees wmld ure curious b Ly
new Liste expeniences, The original push
for them to upgrade came from rccent
entries on the Tequils meno. Brunds such
as El Tesorn Paradizo with its Cognac-
like presentution, Don Julio {rom Cusa
Tres diagueyes launched with great fan-
[are in the Uniked Kingdom (proving
Tequila’s brosd global acceptance) and
Lapie in ity inameulor blue bollle.

Theze new invntigrants with Mheis (og-
ofthe-lige pricing aml prekaging spuigred
mainstream markelees incleding Jose
Coervn, Sovsa amd ]']:'rlﬂuru. nmong b=
ers 10 gel on boand 10 lwm g Cinderalla
into o Princoss by creating a now inberia.
1aomal status symbal,

“Anyone who uzes Coleccion in
a Margarita should be jailed”

Comaider Cucrvo's packnging for
130 Coleccion -+ 2 cryseal and pawaer
decimter cnensed in Jewther wnd sucde
giving in2 "look” appropdiate s Tequile
selling for 2 cool $1.000 0 boule.
“Anyone who vses our Coleccfon inoa
Margarita should be immedintely jailed.”
Jukes Adan Weber, Diageo VP Brand
Strategy for ihe category. The category
leader, Cuerve (jointly owned by Diages
and the Cwerva family), was faced witha
partigular dilemuma: bow o nuke s
producis upscale without effccting
its existing 7 millioa-cise inler-
nztional business¥ The answer:
Restnciune,

Kay (Mzen, Strarcgic
Muorketing  Manager  [or
Cuervg expluns, "We will
have o Jose Cuerva patfo-
lig comaming White, Gold
nnd Adiqqo along  with
Rzserva éz la Famili. Al
we hivve split the line. The
| BOH portfalic, easily wen-

Tequila Consumption By Year

{Thousands of 3 Liter Casas)
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tified by its pyramid-shaped
Borle, will consist of @
Beposado. Afcjo. Coleocion
ard 3w Single Bamel Teguila,
The Ciran Ceatenario line will
lawser three products — Blancw,
Reposada, and an Aftejo, that
all eome Irem Alpos, o high
alttode  producing area of
Tequila® W ber addd s,
"Orverall, with our event mars
keting peograms, we tro pro-
mating 2 lifesryle nor st lige
uad i o Bodle

The second-ranking Tequila
i ol slecking off cither, Eriinks
Interngtiona!, 1he London-
basad teade powmal, recently
nemed Sawed, which iz wleesdy
0% 2.5 million cases annually, the
"faslesl-growing  spint In the
world.,” Cheryl Palmer. VP
Marketimg  [omseg linpoctacs,

iz fully aware of Tequils's polential, "Tn ool seecess in positioning them.” As far
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1997, Sauen represented more thon 13- a8 supply is concemed, Palmer isn’l wor-

pereent of the categosy with notable gains
in our premivm and spper-premium
Tanwds, Tres Generaciones was up 21-
percent, Cenmemorativo up &-per-
cent, aind Hornites showed & gain
of 32-percent. Chwr newest s
Tabel, Triada, is really &

liot ot %457 Palmer
quick 1o painl

crent  amd  fun
core  values  of

brands. It hus had

Sowra’s adverlizing, ns a
major reason for the suc-
cuss. "0 2 campaign,
“Life 1s Hamsh,” is irmev-
and
dusizned fo poesenl Lhe
the

is
w

a

ried.
excelient relations with growers."

"We own our ficlds and have

Tequila growth spawns relat-
ed businesses and vice versa

That Tequila has become mos:
Lthun just an eceasionzl tpple is
evident with 1fwe rumber of new
“Teguila brands and pew products
to wuse with Teguila. Take
soCormick Distillers with its
first Cream Liqueur, Tequila
Rase, i a black bowke for pro-
teclion againsl ulimm-viols rays
s well neonovery chic ook,
There's also a fast-prowing cos-




iy

tage industty in components for making
— Margnritas, EG, Freshies Food Corp.,
Deover. is showing double-digit growth
foe its Rridal Vel Margaria Mix, an all-
nzoral blend of lemons, lime and orange.
Franed's Cockiail Mives, Pompanos Beoch
FL, is doing a thoving Business in
Margarits Sull available in the omnge.
blug, and green colors of Lhe Mexican flag.

Whether Mexican fond service Or
Teguila drinking is growing faster is a
question feslalrant oporators are isk-
ing. Growth in Tegquila has obviously
been fueled by the boom in Tex-
Mex spicy foods. Bur hawle
cuising Mexican vestan-
rants Teport @ huge,
often unanticipuled
business in premi-
um Teguila drinks.

~Mexican ethnic cul-
sine has moved out
of its Morth American
Tatin roots into the
imernationnl arena,
parmicularly the UK and
Naorthern Europe, and has laken
Tequila with it to somelimes diex-
pected places:

O Aspen, Coloeado is associated with
upper-income consumers and tromdssel-
tzrs. Here, the hugely suceessiul Jimmy's
American Bestaurnn and Bar is o celebari-
tv hang-out for the Ikes of kighly visible
personalitics soch as Kevin Costner and
Michael Douvglas. These Tequila afi-
cionados and others cin choose from a
backbir showing of 34 Tequils brands,

& Tn Moscow, the trendy Santa Fe
Restaerant sells | 00 shots of Sauza every
month phes on egual number of Margarites

every week according to Jobn Coter, &
director for Rosimter Group,

O Gothenburg, Sweden is about as far
from Jaliseo ns you can get, vel in this
manufacturing city home of Volvo auto-
minbiley, the newest and busicst of ils
watering boles is El Paso and the featursd
clrink? You god i, Teguiln, Skoal!

"I haven't the vaguest idea why,
but people are calling for
TI"qI.I”.‘I“

When all the maorketing
experts  are fimshed
analyzing, it remains
for retailers to have the
lasl Many of
them are bemused by
Tequila's growih. One
Eastern retailer told us con-
didly, *1 haven't the vaguest
iden why, but peaple are tak-
ing to Teguiln with alacrity.
That's fine with 13." Hat sellers:
Herradura and even its S$300
Supreme, Patron, Cuervo's Reserva de
a1 Faunilia, all premiom brands.

It's & faet, Tequila is on the cutting
erge of demand. Can it stay there? Even
it's name says *Yes!”

In Spanizh Tequilz” means. the “rock
|t culs,” which derives [rom the meky
rerrior in which the agave grows.

Hepg's a sparit type thal's been there,
seen it and is conlinuing (0 "do it"
Hertert Sivernian i a vetsram nawigspor e g
maine writes His current assprmends mes LS corme-
spondent for the UK-bassd Drinka Intormasionsd
spiria writer, Global Wine Hews; oo 2ontributing
Erovel mditne, At Bows,
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tounss attractioh, Or e & wax
enurseurmt Bled wich anlmistrn
a resdstate of thp e 34 mallion
(ifery opentd alter e mcntha
for the porpos= of prodocng
o Lilraspromaim toquila.
Mirom Graszl, che foosder of D
Parfdio recognined tha poaability o
shorexgos and determined not ohly w

oivil Bl had [ede fesembdanis 10, ldpe
Inedusarial Tequila aceories” o the Trwe-
himme” colsry distilleries
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Ripht’ mow, the disdlery is await
1|_'.rrr_1|. [ ber Iroan the Mopsican
pevpermiment before goods mant |
there 10 Be tlippad. Then Che recchveng
arex caiy hold three o AR \der a
e ook, the plenc's © s capable of
producing 700 livers of agwve wuger esch
day: there’s 3 commury-oid hand-operated
Neal kar extricting |wece fron cthe
apeve puin The modermn aapects of the de-
tillesy come into play n fermmantstian Uty

Lriam frep by ehe frac in Mexico) of

ad Eanis whene the juos [emmenl 1
Lrally pver 8 period of four dapy m
pared to the more “industral” fmer hows
of cham)icaPy-induced Termantation
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