Tequila Sunrise

VINES & SPIRITS

[t's a new era for the Mexican spirit, spurred by a slew

of premium, artisanal brands, some available in America

for the first time. By Richard Nalley

nyvhody who'd shell out 535 for a boule
of tequila has more money than sense, a
Lot more,"” declares my Eurocentrac fmend
Alex, all but ready to leap up and pound
the table with his rasscled loafer.

“Bue Alex,” 1 say, “some of them sean
tos have bath. Don’t liguar-sone and res-
iirant owners around thie country agree
that the super-tequila phenomencn is

spreading among ther conmoiseur cusomens: the cigir-smug-
gling crowd, the angle-malt crowd? Could they all be fashiomn
slavest Closet Astecs? Sun-struck timanes?

“Or mmaybe, just naybe, could enthasiases for these amall-barch,
artranal tequilis be onto something?™

We need 2 NAFTA of the muchbuds. We are so acousemed
to thinking that a refined liquor—even a single-barrel bourbon
ar upieale Califorsia brandy—ha 1o be based on a European
mode] that we have been mising out os our owe continent’s
sextect spant: fing, 1000 percent agave tequils.

These super-tequilas have Been around in Mexico [iar Eener-
ations, of course, bat UI:I]:.-' 1 s:uullur.ing have made their way
across the border. Uneel the pase we or 10 wears, we just were
ot paying attention. We weren't prepared for a perfumed, fla-
vor-lavered requila worth sipping slowly and savering.

Spints connoisenrs in Bl Moree woke up o fine tequila on-
by in the Lite 1980, when drinking these artisanal liquors sud-
d}cnhr flared ingo 2 cult p]lu:mlm.:rl-:m m the Soutlmwest
and on the Wess Coast. Mo one could have been mare
mrpn!.od tham the En:pnrtum thenselves, who in many
cases were stuck without supplies. Cha-
nzco, 2 brand that lad been on LS.
retatl shelves siece 1993, became a par-
tecular ohject of veneration, with re-
tailers running up the prices of the
searce e (aged) version to well

Trenkisotting artisanal tngudas trom kt

12 rightl: Havradur ange; Jose Cuana

La Rasana da b Famila; Chineco afielo;
Poefidi Singia Bamed afhew: B Tesono oo
Dion Felipe afwio: Encaniads mencal Sau-
20 Troa Genpmciongs; and Patrdn afinj,

over $100 a bottle by 1989, according o imgeorter Robert Dien-
ton. In the fll of that year, the ¢raze reached a new pitch of
intensity when the Chostmas shipment of Chinaca to Califor-
e was hijacked outiade Phar, Texas, (It was recovered months
later.) "Our distnbuters were hating us,” sy Denton, “but |
tokd them, i you don't beleve mwe. call the FBI yoursell”

The aficionados’ fecling of urgeney may have abated—not
least because of 2 mind-explosion of Gncy new brands—bat the
infaation with fine wequils 5 sull growing. Mumbers lor su-
per-preminm bottlings are difficult to 1solate, but total tequi-
la comsumption has climbed by more than 10 percent aince 1990
{while the rest of the spims market has swooned), sccording o
data compaled by MNew York tend tracker lmpace Databank,
“The supur-]:-n:n:i.urn h:\quilut are dul'n:.iu,:hl.' wery much sl a
trend,” says David Ross, mamging editor of the wine, spinis,
and beer trade publication Marker Warde Magazine,

“Tastavrazts asd upscale spinits stores are doing 2 much bet-
ter job of explaining these tequilis 1o customers,” he contin-
ues, “and the customers thenselves are becoming increasingly
sophisticated, They are getting under their belts the differences
between single males and blends in scotches, and they are now
applving that same sort of knowledge to tequilss, Mest con-
sumkers are well past .w:ru:'i.ﬁmg these danks with 2 wom.”

It 15 probably sull wwe, how-
ever, that many U5, drinkers
mo= ickenuafy tequils as the firewater
they poured over their heads u
Fratermity Hell Might,




