TEQUILA: DOMESTIC MARKET

NATIONAL

PRIDE

The devaluation of the peso has led to a revival in tequia’s fortunes in its home market and the
variaty of tequilas now availabla reflects a booming seclor. Desmaond Beqgg reparts
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Mexico 15 l.a h.lru-
pea [tz branch ina
suburh of Guadala-
pra, boasts 3 truly remarkable
selection of equilas; it has over 150

wirieties with cvery single beand repre- |

sented. And it stocks every bine, in
every size, of the big two: Sauea and
Cuerva. It also has the snxaller, but
il'm‘\ﬂ.'a.'iriglj' hetfﬁ\-lcm:mn Ilr.md\,
such as Herradura and Cazadores.
Andl it has hrands chat mast farein:
crs would never have beed of such as
Casco Vicjo and I}ﬂiauwl'.;:s.

Muost imnporantly it has an mgpres-
sive range of hagher quakity lings,
“reposadios” (aped fora minimuom of
owor months 0 large oak barrcls),
‘amegos” (aged fise 4 mininum of one
vear in barrels of 200 litres) and
100% agaves (the plant from which
requila is made}, a segment thar the
Herradura brand in Tu'l.rri;ular has
doe much 1o bolsier.

A their prices reflect their qual-
ity. A bottle of the standard white
Sauza or Cacrvo, for example, costs
$17 [all prices foc a 75cl boule). Go
up o the reposados, hawever, and
Sauza’s Hometos (a 100% agave) is
$46, and Herradura’s 854, The older,
clamaer anejos are $80 bor a Cuerve
1800, $1140 for Sauza’s Tres Gener-
aciones and $113 for the Herradura
Anejo. Finally chere is the controwver-
sial Porfidio brand that some people
dismiss 2z one man’s hobby, I mrigle
distilled Blanco is offered at $258.75.
And its anejo, in 2 beatle that kasa
lintde, blown cryseal, painped cacrus (it
15 a common misconception that
teqqusila s made from che cactus and
(101} rh; .15:\1:'! mn the |||wi|.5r o the
boxle retails ar just over S300,

A cusgtomer come mand hoowes:
long amd hard befoee keaving the shop
with thiree or four bostles. He coubl

I a wine buff in London or New |

York carefully selecting the weekend's
I.Irlnkmgr Excepa that here be is

buying difterent requilas. And he is

}“EW"‘ muney for the beands he |

has.chosen; are all high priced, high

quality brands,

This, of course, is Jalisoo and only
an houwr's drive from the town of
Touila iself s che huge schecson and
the discerning customaer are under-
standable. But the same is happening
all over Mexico. Go into any good
bar ar restaurant in the capatal and
voul will be amaeed by the selocen
an -:rﬂ'l.:r:ud]l:.'ﬂm I'H'i.'ﬂ.":i that p.:u]iﬁ.'
ane prepased o pay.

This new nterest in the higher
quality reguilas has rransformed the
Muexican market,

I the past 0 vears, the cargpory’s
share of the spirits market has
s|u||1p¢~:| dumnlir.ﬂl}- B iam OVEF
13% with sales of 2.8 million cases

‘What are growing are
fhe accassibly pricad
reposados such as
Homitos that people
can afford’

| SemeCerache |

well behind rum wish 7.6m and
brandy with 8.%m in 1994, Noaw,
hevavever, it is staging a strong come-
back, mosely on the back of the
middle to higher guality lines and ivis
the only spirits caregory that is
expected 1o show growth in the
narkes this year.

]'jkq' lht ¢xn||!|p!:' ol the nl.trkﬂ
leader Sauza, s Blanco, with a sirong

e collar, odten rural following, sull
sccounts for over $0% of its annual
sales. Hipwever, salies of ms Homitos

Reposado i pamicular, have been |

steaclily increasing im importance on
the back of mwstly ueban, middle
class imterest and Homitos now
acomunts for 27% of s sales.
Anacher examiple of the marker’s
trenls comes from the much smalles
famaly-controlled Herradara brand.

Inswcting ehat all tequilas shauld be |

musde of agave sugars and mavoral

ingredients anly, the brand's cheapest |

Linte vzseed nos b s peposaacdo petailing at
a considerable premivm over brands
such as Homitos and i suocess ['il:
aceounted for 30% of the brand's
sl ) bed 0o groawth of aboat 20% in
1594, very much higher tham the aver-
age for the mdustry asa whole,

This success, however, resuled in
other brands, wsually with high bat
not 100% agive conrenr, coming
in at margmally lower prces,

The company’™s response was bo
launch aneaher line, the Bl Jimador
Reposado, retailing ag about $45 for
a 7l bottle and with an aleoholic
strenigth of 38%%. This new hrand is
expected to crank up growth in 1993
i 25%.

“The growth in the catcgory is in
these lines that are resading at $40a
boethe and above,” says Louise Wakh,
manager of Herradura's intemarnicnal
Jcpulimcllll. 'Obviuush thas 15 (oo
very much lower volumes but it is
defimirely where the growth '

Others, however, do not believe
that the real grawth is in thse really
high priced brands simply bocause of
the small size of their volumes.

The ancjos and the higher priced
repasacks still only represent two 1o
three percent of the total sales,” savs
Joepe Camacho, managing director of
Sauzd, “What are Hn:m'inﬁﬁ are the
accessibly priced reposados such as

Hormatos thar people, pariclarly
middle-class people, can affoed. [m the
first eight months.of this year sales an
the domestic marker grew by abowt
0% and it was the reposade
segment that formed the engine ™
thargrowth.,

Mevertheless Camacho i as quack
as all the producers o weloome the
trend, “We've got o take full advan-
tage of this wrend becawse it is an

ard trend coweands higher quality,
mndthl beansds,” he says.

S0 what is the reason for Mexioos
mlisﬂjwr_l.' |:|F i |5|Ii|:n1=| ;pi:ri?

one believe that the main

muotivation has been the

eeoimic orisis and the

devaluarion of the peso

which has made foreign
spirits, nnmhly Sootch, very much
I CXPETISIE, "Thl:rscpmplc:ha:
wsed 1o drink premium imponted
Scotches and Copgnacs have not
traded down to d'u.'ap{r versh
says one producer. “They have poe.
the premillm versions of domestic
spirits such as homse produced rem
and, moreespecially tequila as 2 is the
natianal spirir.”

Others, however, see a deeper
tramsformation beginning to gather
strengeh, 3 new incerest and pride in
Mexican products and culture in
which requila obviously playsa pas.

Whatever the reasons, the tegaila
producers seem to be on a rall an
therr domestic market with a g‘clwrh
in volumes being maeched by 2
welcome trade up i quality,

Oaly time will rell whether thag
ererad will survive omes the carrency
stabilises and the price of imparted
spirits begins oo fall. The producers,
fior their part, are opfimistic with
many believing char teguils & on the
threshekd of ancther impoctant phase
im s development. | |
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