WINE & SPIRIT ASIA PACIFIC %

DESIGNS ON

) DESIGN & PACKAGING AWARDS

Visitors to Hong Kong's Hofex "B5 show sxamine sntries for the Wine & Spirft Asis Pacific awards

csigners of packagmg
for the wine and spint
marker have a very dith-
cult pob, becawse they are
working of several differ
ent bevels simaoltaneowsly. Outer
packaging mav have oo appeal both
¢ supermarket shopper and the
¢ haver, but it won™t mean
the bar cwner or the |
foosd and beverage manager. But then
the boetle dess 0 itsell may be every
or the bag, and not
£ CONSImET.
are the differen peo
markets. Asia, with it fast
tastes and explosive growth

atters umique challenges of its own,
and woe betide the desagmer and
Irand manager “l‘n'\-h.!‘ﬂ[\r\'.l‘a.' entre
FERMCT IR0 Ofe.

The Wimg ¢ Sprar Asna Fa
1995 Diesapn and Packagimg Awands
ook place in Hong Kong m May
durimg Hodex ™95, Asia's baggest hotel
and food exhabation.

The judging highbighied several
pertinent poants. One was that the
wine producers, with very few excep
o indeed. have pos arrempoed 1o
change their packaging fior this young
and emerging markes, The pudges,
pictured below, had o scratch this
caregoey entirely, omang o Lck of the
reduired number of enimcs

Aneafeer POl wis. [kl sV,
rather than simply a pleasng desgn
rmay weell be the best way of seraceng
the eve, Competison & micme

And a thi
prodocts may themastves be totally
d o the market, no mamer

rd point was that soms

ractive thew packag
’l.lh.'l‘-.h were divided
gores: Best Label, B Botrle, Bt
Unarer Packagng and Innovator
wias starrhest char scme producs wih
3 goid bottle deagn bad medocre
outer packaging and vice versa
From all the entries the wanners
arsd runmers-up appear on the follow
e, bogether with 4 synopes of
the judges coenments
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BEST BOTTLE

PORFIDIO

Tequila

Country of onigin: Mexico
Main target marfet:
lapan, Hong Kong,
Taiwan, Singapore

Age group: 25-40

The tall, two-tona blua,
slightly frosted bottle
caused an immediate stin,
“If vou had that on display it
wiould attract attention —

| could see it working,” said
one judge. “Unusual to
have an absiract label -
usually tequila has a folksy
label,” said another. "A nice
label, not strong on its own
but with the bottle it works
brilliantly,” said anciber.,

whisky
Country of ongin: UK
Market: All Asia Pacific
Age groug: 26-plus

O
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INNOVATION

PORFIDIO

Premium teguila
Country of origin: Maxleo
Main target market:
Japan, Hong Kong,

Talwan, Singapore
Age group: 28-40

Caused an even greater stir
than its standard-range 1
sister, The hand blown glass [
bottle has a green glass
cactus inside which itsell is
full of tequila. Furthermore,
= the bottle is made from
100% recycled glass = the
cactus from T-Up bottles
and the bottle itsalf from
Coca-Cola bottles, The
pangl was full of admiration,
with the unanimous opinian
that if it was put onte the
shell in a bar or store

it would sall well. An
Immediate hit: “You would
g0 straight for the cactus'
one judge cormmented.
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